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Interior Mcalives

Shauld Adam Lippes ever grow tired of fashion
(God forbidl), be'd bave an excellent caneer in
interior desipn. Anyone whe has been ta his New
York town howse, which he furnished himself
with a refined mix of 20th-century antiques and
ConbenpOrary art, can attest to that, "1t a pas-
siam of mine” RAVS '|.1'|:p|:'-.1. wehn aften weaves an
element of imerior design inte his Lashion col-
leetions. For Ell, it was hand-painted wall oo
erings from de Gournay, “Everything they do s

extraordinary —and prohibitively expensive,”

b says af the English company, which created
the chinoiserie hackdrops for the Metropali-
tan Muoseumn of Art Costume Institwtes “China:
Through the Looking Glass™ exhibition bast year,
Alter exploring its archives, Lipges decided cade
l‘.".nn.rhn:.-": 'Eden pattern, a lush Irn|'|ir.1.| lan«d-
scape T used for everyday pleces like a bomber
jacket, an oversize seeatshint, and a harmousae|
warl dress, I was 4 youthful, madern idea—and
ahit o an unusual collaboration bor us,” says de
Gournay's Hannah Gur ey, whose Facher, Cland
Cecil Gurney, fonnded the company nearly 30
wirars age, VBun i good Lo surprise peeple” For
the collection’s presentation during New Yaork
Fashion Week, Lippes kitted ot his place with
de Gournay folding screens and served mini-
aquiches on the company'’s poreelain plates. "It
was 4 major de Gournay moment,” he recalls
witha smile, "I wish [ eould bave kept it all” k.5

Adam Lippes heaves coat with de Gownay breng ($2.700,
Reninrt Goodman, Kem Yok, 217,750 7000 Photod raphed
attheda Goumay shawronm m kes ok
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Sea Legs

Chiginglly & supoiler of work pants 1o
Lhea LLE Manvry, Lhes j@ens company
Geafarer has Deen making mad-and-rue
bell-batlormes sinca the eaky B0
Mca It B8 reaming up with Brome, 8

Tuscan keathar company pwvhoss founder

ong proviclad idas for Pracs and e
Saim Laurant] on & colleclion of suads
flases inflve colors (ST mochaosaeranch
cam]. “Bath Brands have such arich
haritagye Drome: desgdgnes Markanna
Rosatl says. “This prodact ieprassnts that
In the: purest ways KM, =
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